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Rock and roll fans know all 
about what was happening
on the concert stage.

What was going on backstage 
was an entirely different story.

Fran Belkin’s collection of t-shirts wound up in boxes in the attic, until one day she realized 

these mementos—chronicling over thirty years of Cleveland rock and roll history—could 

illustrate the incredible story of a most unusual family business: Belkin Productions.

The shirts and swag paint a picture of the times, the music, the bands and the concert 

promotion company her husband Jules and his brother Mike built from the back room of 

their father’s clothing store into a powerhouse on the national music scene. And unlike the 

concert tees the rest of us wore, these shirts were designed and produced in very small 

numbers as “swag” for the bands and crew, rarely seen beyond backstage.

In Rock This Town!, Fran’s collection is artfully woven together with vintage snapshots, 

concert photography, and intimate stories—shared by the Belkin Productions crew who 

lived them. Rock photographer Janet Macoska calls this book “one of the only memory 

albums ever made that gives an inside glimpse at concert production and promotion.”

This book is for those of us who were out front, standing drenched in a World Series of 

Rock downpour, singing along to every word of our favorite song, Bic lighters in the air, 

screaming for another encore. This is a love letter to every fan of rock and roll. 

“If you live and breathe music like I do, you’re about to be

transported back to that magical time with every turn of the page.” 

—Barry Gabel, SVP Live Nation

DESIGN BY CHRISTOPHER HIXSON
PRINTED IN THE UNITED STATES OF AMERICA
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Fran Belkin’s collection of t-shirts wound up in boxes in 
the attic, until one day she realized these mementos—
chronicling over thirty years of Cleveland (and Ohio) rock 
and roll history—could illustrate the incredible story of a 
most unusual family business: Belkin Productions.

The shirts and swag paint a picture of the times, the 
music, the bands and the concert promotion company 
her husband Jules and his brother Mike built from 
the back room of their father’s clothing store into a 
powerhouse on the national music scene. And unlike 
the concert tees the rest of us wore, these shirts were 
designed and produced in very small numbers as “swag” 
for the bands and crew, rarely seen beyond backstage.

In Rock This Town!, Fran’s collection is artfully woven 
together with vintage snapshots, concert photography, 
and intimate stories—shared by the Belkin Productions 
crew who lived them. 

This book is for those of us who were out front, standing 
drenched in a World Series of Rock downpour, singing 
along to every word of our favorite song, Bic lighters in 
the air, screaming for another encore. It’s a love letter to 
every fan of rock and roll.

MARKETING PLAN: Interest is strong, and interviews are 
already confirmed for launch week on regional TV and 
radio stations including:

Fox 8 News New Day Cleveland WMJI
WKYC TV3 Live on Lakeside WKYC.com
WTAM  WONE   Print media 

Launch party and on-stage interview (including media) 
will be held at the historic Allen Theatre on October 29th, 
followed by a members’ event at the Rock and Roll Hall of 
Fame on November 1. Fran and Jules Belkin are available 
for interviews, events and book signings. 

AUTHOR: Fran Belkin grew up in LA, attended UCLA, and moved to 

Cleveland for love—and fell in love with Cleveland along the way. In the 

mid ’60s, her husband Jules was a pioneer in the rock and roll music 

industry. Fran worked along side him as Belkin Productions grew to 

become one of the largest regional concert promoters in the nation. 

Fran produced Tripped Up, a 2018 feature-length documentary film 

chronicling Competitours, an 11-day travel competition, (in which she’s 

participated five times). The film premiered at Cleveland International 

Film Festival. Rock This Town! is her first book.

DESIGNER/EDITOR: Christopher Hixson is a designer of books & 

magazines that celebrate the alchemy of merging ink with paper. Chris 

designed The Tanglewood Picnic (Muddy Puppy Media), which won an 

American Graphic Design Award, a Gourmand World Cookbook Award 

for USA printing, and was a USA Best Book Award finalist. His work has 

been honored by Print Magazine and Graphic Design USA.

FOREWORD: Barry Gabel has worked in the entertainment industry 

with Belkin Productions and Live Nation for more than 38 years. He 

has been instrumental in developing marketing strategies for the grand 

opening concert for The Rock and Roll Hall of Fame and Museum, 

Moscow Circus, Lord Of The Dance, Rocktopia on Broadway, and 

Cirque Du Soleil.

«DIRECT FULFILLMENT
(800) 345-6665 fax (603) 965-2181
email: pbs@pathwaybook.com
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Backstage at the
World Series of Rock
Building the stage and preparing the stadium for the show 

was the first priority. But what about backstage where the 

bands would be hanging out? When Jules realized there 

were no dressing rooms near the ramp to the stage, a plan 

had to be devised. What was there? Concrete floors and 

walls, damp, dark corridors, and old, ugly bathrooms.

Belkin marketing VP 

Jim Marchyshyn, Jules 

and production VP 

Wendy Stein go over 

expenses with the tour 

accountant at a 1978 

Rolling Stones show. 

Jules and Mike backstage

In the rock world, 
only the accountants 
carried silver metal 

briefcases.
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The Who had played Cleveland in the late ‘60s, 

and returned in June 1970 as the headliner. Mike 

booked the show and added the James Gang, a band he 

managed, as the opening act. Opening for The Who was huge, 

and the James Gang didn’t disappoint. The audience was on 

their feet when they left the stage. Then, James Taylor came 

out with his acoustic guitar, and the energy was sucked 

out of the room. When The Who finally took the 

stage, the crowd exploded in cheers. This 

show is recognized in the annals of rock 

and roll as one of the worst concert 

lineups in history.

The Who had the day off after the 

show, and Mike wanted to host 

a picnic for them. Mike and Jules 

had small yards, so James Gang 

drummer Jimmy Fox suggested 

his fiancée Diane ask her father to 

use their family farm. Her dad initially 

didn’t want a “bunch of long-haired 

hippies” on his property, but he relented. 

Eventually, he even came outside and 

started talking to Pete Townshend and the 

others. Later, he commented how surprised 

he was to meet such intelligent, informed, 

terrific people.

The Who, December 9, 1975  ©Janet Macoska

Top: Steve Belkin, age 7, wears the first Belkin 

t-shirt and hangs out with John Entwistle and Pete 

Townshend. Bottom: Steve sits in the rowboat while 

Jamie Belkin, age 5, decides whether to join him. 

“The band is freezing! Turn up the heat!”

The Who’s people kept demanding it, but that wasn’t even a possibility 

the night the band played the Pontiac Silverdome. The new stadium was 

basically an outdoor venue, but with a huge Teflon fabric cover to protect it 

from the severe elements. It wasn’t possible for it to be heated like an arena, 

and a December concert was an iffy proposition.

Doing the first big rock show at the Silverdome was a major compliment 

to Belkin Productions Detroit (see page 69). The paint was still fresh 

when 76,000 people attended the inaugural concert in 1975. 

The Hippie Picnic

with The Who

The first Belkin t-shirt, 1970
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 Oh, can you pay us in cash? 

So many ways to say Yes!

It was July 4th, 1989 weekend, and the bands had all asked 

for payment in cash for the shows at Buckeye Lake and 

Akron Rubber Bowl. So on Friday before the weekend, Betsy 

Delis, Jules’ assistant, and Denny Young, marketing guy, 

went to the bank to get $300,000, stuffed into large canvas 

bags. Denny put the bulging sacks in the trunk of his car 

and fretted all night about his car sitting in his apartment’s 

garage. When he picked Jules up Saturday morning for 

the drive to Buckeye Lake, he was relieved to report that 

the money was still there!

Jules with Cher at the Rubber Bowl. At the time, she was dating 

Richie Sambora of Bon Jovi. (Coincidentally, Cher had dated the 

lead singer of opening act Winger a few years earlier.) She and 

Jules were happy to cross paths again.

 Bon Jovi was the top band in the 

land in ‘87 when Jon told his manager 

Doc McGhee that he wanted to do a 

show in Erie, where his mother grew 

up and his grandmother still lived. Doc 

asked me to book it. The biggest venue 

in Erie was the high school football 

stadium. It was big news in Erie, and an 

incredible concert. People came from 

all over the region, and no one sat down 

the entire concert!  Jules Belkin

Richie Sambora and Jon Bon Jovi at WMMS, c. 1984 ©Janet Macoska

“YES! A warm shirt!” said the crew 

when this thermal henley was passed 

out on a chilly May day in 1984. Trevor 

Rabin had joined the band and helped 

write their comeback hit, “Owner of a 

Lonely Heart.” 

 My mother Irene had met Trevor Rabin in South Africa 

and called Jules to sing his praises: ‘Trevor is such a 

talented musician. You should try to manage him.’ Jules 

rolled his eyes as if to say, ‘What do you know about rock 

music?’ The next thing we knew, Rabin had joined YES and 

spurred the band’s resurgence.   Fran Belkin

Irene Reveno,
Fran’s mother
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Belkin Productions started producing outdoor concerts at the Akron Rubber Bowl, which held 32,000 

people. Jules and the staff had to learn hands-on, and quickly, the logistics of securing large venues, 

the impact of weather, and all the unexpected problems associated with shows of this magnitude.

One of the first shows, Chicago, wasn’t selling well. Just before show time, the sky opened up and 

the rain poured. And poured. The simple canvas tarp roof over the stage sagged from the weight of 

the water and the entire roof collapsed just before 

the show started! Jules had to cancel the show, and 

concertgoers were told to save their tickets for a 

rescheduled date. 

By the time the new date arrived, Chicago had 

released a hugely popular album and the show 

sold out immediately. People showed up with their 

tickets from the first show that had been soaked at 

the time and it was almost impossible to read them. 

We’ll never know how many people gained entry 

with an old piece of warped card stock.

 The Akron cops hated rock and roll, and at the 

slightest provocation would throw tear gas at 

the kids. They made it so unpleasant, the Belkins 

stayed only one summer.

In the summer of ‘72, all hell broke loose

...and we had the time of our lives!

June 16 Three Dog Night • James Gang

June 24 Black Sabbath • Humble Pie • Ramatam • Edgar Winter

July 3 Faces with Rod Stewart • Badfinger

July 11 The Rolling Stones • Stevie Wonder

July 21 Osmond Brothers • The Heywoods • Jan Baker

August 5 Alice Cooper • Dr. John • J. Geils Band

August 11 Yes • Mahavishnu Orchestra • Eagles

August 18 Allman Bros Band (Cancelled)

August 20 Chicago (originally scheduled for July 9th)

August 21 Jefferson Airplane • Commander Cody • Hot Tuna

1972 RUBBER BOWL CONCERT SERIES

 The fourth concert of the season was the Rolling Stones, with Stevie Wonder 

opening. Early in the show, the cops came down the aisle toward the stage en masse 

in a show of force. Fortunately, Stevie couldn’t see them and he just kept on playing 

without missing a note!   Jules Belkin

 Doing concerts at the Rubber Bowl was really fun and exciting. We hadn’t done big shows like 

this before. It was a huge undertaking, and we were learning as we went along.   Jules Belkin

Plain Dealer,

July 13, 1972
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Bowling with
Van Halen
Sammy Hagar had just joined the band, and 

their new album 5150 was moving up the 

charts. (Incidentally, 5150 is the California law 

enforcement code for a mentally disturbed 

person, hence the straitjackets). 

The Van Halen band and crew eagerly 

put on their bowling shirts and 

came over to the party right after 

the show. And of course, the 

entire Belkin office came, too.

Top: Jules after bowling a 

strike, or maybe a gutter ball.

Bottom: The band and crew

  The parties were a great way to show our appreciation and offered the bands an 

amusing diversion from the tedium of the tour.  Our office staff, who rarely got to go 

backstage, loved the chance to meet and hang out with their favorite rock stars.    

Fran Belkin

Alex Van Halen and Michael Anthony 

were betting $1,000 a game. They 

were pretty drunk and kept us all 

entertained with their antics.

Steve and Jamie Belkin

Fran Belkin’s collection of t-shirts wound up in boxes in the attic, until one day she realized 

these mementos—chronicling over thirty years of Cleveland rock and roll history—could 

illustrate the incredible story of a most unusual family business: Belkin Productions.

The shirts and swag paint a picture of the times, the music, the bands and the concert 

promotion company her husband Jules and his brother Mike built from the back room of 

their father’s clothing store into a powerhouse on the national music scene. And unlike the 

concert tees the rest of us wore, these shirts were designed and produced in very small 

numbers as “swag” for the bands and crew, rarely seen beyond backstage.

In Rock This Town!, Fran’s collection is artfully woven together with vintage snapshots, 

concert photography, and intimate stories—shared by the Belkin Productions crew who 

lived them. Rock photographer Janet Macoska calls this book “one of the only memory 

albums ever made that gives an inside glimpse at concert production and promotion.”

This book is for those of us who were out front, standing drenched in a World Series of 

Rock downpour, singing along to every word of our favorite song, Bic lighters in the air, 

screaming for another encore. This is a love letter to every fan of rock and roll. 

“If you live and breathe music like I do, you’re about to be

transported back to that magical time with every turn of the page.” 

—Barry Gabel, SVP Live Nation
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The Rolling Stones play to over 82,500 fans at World 

Series of Rock, Cleveland Municipal Stadium,

July 1, 1978 ©Janet Macoska

It was a sweltering 89 degrees outside Pontiac 

Silverdome and even hotter under the dome at the 

September 30, 1982 concert by The Who. Fire hoses 

helped keep the crowd from passing out.


